Fact Sheet #2: Young Adults in Community Settings
The daily smoking prevalence of young adults without

a College education is 32%, twice the daily smoking rate of

their college counterparts.

Who are young adults? What is happening?

Nearly 13% of immigrants to California in 2002 are 18-
24" The smoking prevalence for male South Korean
immigrants is 33%, which is higher than the national
prevalence rate for native-born citizens at 22.6%.”

o Itis estimated anywhere from 1% to 10% of the US
population is gay or lesbian. 30.8% of the gay and
lesbian population smoke.’

o 22,845 of California’s 18-24 year-olds are in prison. They
comprise nearly 15% of California’s total prison
population.” Recent surveys show that 70-80% of the
total incarcerated population are smokers.”

o  Women between the ages of 20 and 24 have the highest
pregnancy rate in the country.” As of 1998, smoking
prevalence during pregnancy was highest among the 18-
24 year old population.’

o  Of those under the age of 25 whom are renters or
homeowners, 87% rent.’

o 82.5% of Californians agree strongly or agree somewhat
that apartment common areas, such as pools and laundry
rooms, should be smoke-free.”

o The most recent Department of Defense figures show
that 37.4% of US active duty military personnel are ages
18-24." Nearly 30% of all military personnel smoke
cigarettes."
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Why?

Young adults are college students, workers, apartment
dwellers, immigrants, gays and lesbians, mothers, and
members of the military. The high smoking prevalence
rates in these communities can be tied to one commonality:
age. While college students are easy to reach by the
tobacco industry and tobacco control advocates because of
their common setting, 18-24 year olds in community
settings are much harder to access. Unfortunately, there is
no one venue for the general population, and the
availability of tobacco control services and data is as varied
as the age group itself.

Sponsorship is one of the most powerful marketing tools
the tobacco industry has to target 18-24 year olds in
community settings. By sponsoring bar night events,
rodeos, sporting events, community groups, public events,
and local charities, the tobacco industry ensures that young
adults are able to see the imprint of the tobacco industry no
matter where they go. There are several advantages that
only sponsorship can offer: First, sponsorship can provide
direct targeting of a particular population; secondly,
sponsorship increases the visibility of the brand in a
positive way; and lastly, sponsorship can generate
favorable press coverage, casting the industry in a positive
light even to community members whom don’t attend
sponsored events."”

Despite the attractiveness of 18-24 year olds to the tobacco
industry, this community also has specific features that are
advantageous to tobacco control advocates. According to
research by the Ad Council and MTV, the young people of
today are highly optimistic, and are committed to creating
change in many ways, from participating in letter writing
campaigns to organizing protests. In 1998, less than half of
18-24 year olds were asked to volunteer. Of that group,
87% volunteered.” By including young adults in efforts
aimed at the 18-24 year old community, tobacco control
can harness the power of peer advocacy and peer
education in this hard-to-reach population.

Stay tuned...More Fact Sheels Are Coming Your Way
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